AdCanada Media
Branded Content Opportunities

With the landscape constantly evolving, advertisers are continually looking for innovative
ways to communicate with audiences. Branded content gives advertisers the ability to tell
a story, in their own words, in ways that traditional advertising on its own, cannot.

AdCanada’s Branded Content Program™* blends compelling storytelling with traditional ad
messaging that will educate audiences on the benefits of your product or service.
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FULL PAGE OPTION HALF PAGE OPTION
A made to measure solution A full width by 5” editorial hole
that gives the advertiser a adjacent to a 2” banner ad
half page ad unit and an approximate (full depth of 7”) allowing for a
500-600 words to tell its story. 300-400 word feature article.
Pricing based on a 1x half page insertion. Pricing based on a 1x quarter page insertion.

*Branded content campaigns are subject to terms and conditions. Contact AdCanada for more details.

For More Information on Branded or Sponsored Content Opportunities
with Community Newspapers Please Contact AdCanada Media:

1(877) 701-4704 or

adcanada ' i
info@adcanadamedia.ca
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