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Newspapers 24/7 Year Over Year 

Comparison 2024 v 2025

2024: Totum Research (Oct 23/Nov. 23, Sample: 2,612 Canadians 18+, 1.9% Margin of Error at 95% Confidence.

2024: Totum Research (Dec 24/Jan 25, Sample: 2,418 Canadians 18+, 2.0% Margin of Error at 95% Confidence.



2Adults 18+

2024: Totum Research (Oct 23/Nov. 23, Sample: 2,612 Canadians 18+, 1.9% Margin of Error at 95% Confidence.

2025: Totum Research (Dec 24/Jan 25, Sample: 2,418 Canadians 18+, 2.0% Margin of Error at 95% Confidence.
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3Gen Z
(Born 1997-2006)
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2024: Totum Research (Oct 23/Nov. 23, Sample: 2,612 Canadians 18+, 1.9% Margin of Error at 95% Confidence.

2025: Totum Research (Dec 24/Jan 25, Sample: 2,418 Canadians 18+, 2.0% Margin of Error at 95% Confidence.



4Millennials 
(Born 1980-1996)

2024: Totum Research (Oct 23/Nov. 23, Sample: 2,612 Canadians 18+, 1.9% Margin of Error at 95% Confidence.

2025: Totum Research (Dec 24/Jan 25, Sample: 2,418 Canadians 18+, 2.0% Margin of Error at 95% Confidence.
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5Gen X
(Born 1966-1979)

2024: Totum Research (Oct 23/Nov. 23, Sample: 2,612 Canadians 18+, 1.9% Margin of Error at 95% Confidence.

2025: Totum Research (Dec 24/Jan 25, Sample: 2,418 Canadians 18+, 2.0% Margin of Error at 95% Confidence.
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6Boomers
(Born 1946-1965)

2024: Totum Research (Oct 23/Nov. 23, Sample: 2,612 Canadians 18+, 1.9% Margin of Error at 95% Confidence.

2025: Totum Research (Dec 24/Jan 25, Sample: 2,418 Canadians 18+, 2.0% Margin of Error at 95% Confidence.

78%

53%
50%

39%

24% 22%

82%

52%

44%

28%
22%

13%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

Total Online

Format

Traditional

Format

Print E-Edition All Formats

Read in the Last Week

Boomers (2024) Boomers (2025)

2
0

2
4

2
0

2
4

2
0

2
4

2
0

2
4

2
0

2
4

2
0

2
4

2
0

2
5

2
0
2
52

0
2
5

2
0

2
5

2
0

2
5

2
0

2
5



Study Details

Study Timing

Dec 9-22, 2024 / Jan 6-20, 2025

Online Panel 

2,418 online surveys conducted with 
adults in Canada

National Scope

78% English / 22% French

Study Management

Totum Research

Margin of Error

±2.0% at the 95% confidence level

This is the 12th Newspapers 24/7 research study conducted on behalf of News Media Canada 
since 2012. www.newsmediacanada.c

a

Nationally Representative Sample 
Men 50%, Women 50%

18-34: 49%, 35-49: 20%, 50-64: 21%, 65+: 10%  
West 21%, Ontario 21%, Quebec 37%, Atlantic 21% 

Weighted Sample 
Men 50%, Women 50%

18-34: 29%, 35-64: 48%, 65+: 23%  
West 33%, Ontario 39%, Quebec 22%, Atlantic 6% 

http://www.newsmediacanada.ca/
http://www.newsmediacanada.ca/
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