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The agency for a large agricultural implement manufacturer was planning a campaign in areas with 
high farm count concentration as the primary consideration. 
Secondary criteria for the project called for reach into acreages, hobby farms and small ranch 
operations. 
AdWest’s GIS application allowed for the alignment of target criteria with coverage areas highlighting 
appropriate newspaper/market options.

Geo-Targeting By Unveiling the Target Audience Using 
GIS Technology
Applying multiple target criteria as a cross-reference 
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For more information, or for help with your own project, please contact 
AdWest at info@adwest.ca


